
‭Press Release‬

‭Claravine Awarded U.S. Patent for Groundbreaking Creative Content Similarity Detection & Content ID‬
‭Technology‬

‭IP Protection for New AI-Powered System that enhances enterprise creative content relationship and‬
‭campaign optimization workflows to strengthen the foundation for smarter marketing data‬

‭Lehi, Utah – June 16, 2025‬‭— Claravine, The Data Standards‬‭Company®, announced it has been awarded‬
‭U.S. Patent No. 12,326,900‬‭for its proprietary breakthrough‬‭Content Similarity Detection Computing‬
‭Platform — a powerful, proprietary system that transforms how digital assets and creative assets are‬
‭identified, organized, diagnosed, and measured for performance. This achievement marks a major leap in‬
‭digital asset management (DAM), empowering enterprises to create and maintain an end-to-end creative‬
‭chain of custody using intelligent, non-perceptual and perceptual methods.‬

‭Unlike traditional systems that rely on basic file names, pixel hashing, or manual tagging, Claravine’s‬
‭solution generates a “fingerprint” to every digital asset — even when versions change or creative elements‬
‭are modified — automating identification of near‑duplicates, variants, and repackaged assets with‬
‭accuracy and efficiency. The result: marketing teams experience seamless end-to-end workflows and‬
‭heightened campaign optimization using their digital assets.‬

‭“Marketing teams waste thousands of hours chasing messy metadata — or worse, launching campaigns‬
‭with incorrect creative assets,” said‬‭Bernard Kiyanda‬‭,‬‭Chief Technology & Product Officer at Claravine. “By‬
‭standardizing content similarity logic,‬‭we empower‬‭teams to focus on creativity and insight rather than‬
‭cleanup‬‭. Our product introduces intelligence at the‬‭point of content ingestion — giving brands a Content‬
‭ID that’s as unique as a fingerprint, yet flexible enough to evolve with their creative workflows.”‬

‭This approach allows Claravine to:‬

‭●‬ ‭Analyze creative performance and insights downstream, and connect their impact with campaign‬
‭performance‬

‭●‬ ‭Assign scalable, consistent Content IDs to creative assets (images and videos) across‬
‭campaigns, platforms, and file types‬

‭●‬ ‭Detect content matches and variant relationships in real time — no human review required‬
‭●‬ ‭Prevent rework, duplications, and accidental asset overwrite across ecosystems‬
‭●‬ ‭Creative equity preservation – guarantees that every asset remains true to its original essence‬
‭●‬ ‭Create a persistent chain of custody by assigning unique IDs that connect assets and creative‬

‭across systems‬

‭These features enable Claravine’s clients — including one-quarter of the Fortune 100 — to ensure that‬
‭marketing data is standardized and actionable across their entire tech stack.‬

https://patents.google.com/patent/US12326900B1/en
https://www.claravine.com/claravine-reducing-asset-waste/
https://www.claravine.com/claravine-reducing-asset-waste/


‭“Our Content ID engine is a silent hero; it protects creative investments and ensures campaign execution‬
‭stays clean. Claravine is not just a metadata company — we’re shaping the infrastructure that lets data,‬
‭teams, and creative content speak the same language,” says Kiyanda.‬

‭Claravine’s patent journey began as a strategic investment to protect the IP behind its AI-driven Data‬
‭Standards Cloud platform. The patent recognized the technology’s inventive core: its method of encoding‬
‭and comparing content metadata in an extendable way — distinguishing it from conventional‬
‭fingerprinting systems. The patented methodology reflects years of R&D and serves as a foundation for‬
‭ongoing product innovation.‬

‭With this innovation, Claravine continues to take the drama out of marketing data — where teams, tools,‬
‭and tech converge under a single source - and the patent grant underscores Claravine’s position as the‬
‭category leader in metadata and taxonomy management.‬


